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2027 Girl Scout Cookie Program Rewards 
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Base Troop Proceeds Plan 
Rewards on this side are awarded only to girls whose troop elects the 
base troop proceeds plan of $0.85 per package. These rewards are in addition 
to those that can be earned by all girls. 
Rewards are cumulative so girls can earn all the rewards to the highest level achieved.
Rewards are not replaceable and are nontransferable. 

SO Packages 
Plush Flower Pen 

100 Packages 
Large Zipper Pouch 

200 Packages 
Plush Bunny Keychain 

300 Packages 
Pencil Pouch with Charms 

400 Packages 
Girl Scout T-shirt 

500 Packages 
Plush Floppy Bunny 

600 Packages 
Porn Porn Beanie 

700 Packages 
32 oz. Sip Bottle 

800 Packages 

2,500 Packages 
Pick one: 
• Inflatable Kayak
• Bose Soundlink Bluetooth Speaker
• $135 Cookie Dough

3,000 Packages 
Pick one: 
• Electric Scooter
• Kodak Pix Pro Digital Camera
• $175 Cookie Dough

3,500 Packages 
Pick one: 
• Laptop Computer
• Mountain Bike
• $225 Cookie Dough

Quick-Dry Towel & Carrying Pouch 

900 Packages 
Weekender Bag 

1,000 Packages 
Pick one: 
• Zip-up Hoodie and

Fuzzy Bunny Cap & Wrap
• $40 Cookie Dough

1,500 Packages 
Pick one: 
• JBL Headphones
• North Face Backpack
• $80 Cookie Dough

2,000 Packages 
Pick one: 
• 3-Piece Luggage Set
• Karaoke Machine
• $100 Cookie Dough

Caregivers must pay their Girl Scout's cookie balance in full by March 31, 2027 to be eligible for Top Seller recognition, Super Seller 
rewards, and all rewards for selling 1,000 packages or more. Exact colors and brands of reward items, unless otherwise specified, may vary 
based on availability and price. If a reward item becomes unavailable, GSCP2P reserves the right to substitute an item of equal value. 
Rewards are nontransferable and not replaceable. Cookie Dough will be provided as the default reward for any choice not properly recorded 
by the Troop Cookie Manager. Assembly may be required on some reward items. 


